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HOW WE GOT HERE

ELECTRIC VEHICLES THE TRUCKING INDUSTRY CLIMATE IMPACTS SUSTAINABLE TRUCKING

Just how eco - friendly are
EV’s?

What is currently
happening to reduce the

burden on the environment?

If sustainable alternatives
exist, why aren’t companies

using them? 

What’s happening in the
trucking industry? 



THE PROBLEM

80%
 80% OF RESPONDENTS IN 50

COUNTRIES AGREED THAT “WE ARE
HEADING TOWARDS AN

ENVIRONMENTAL DISASTER UNLESS
WE CHANGE OUR HABITS QUICKLY”

54.3B
THE TRUCKING INDUSTRY CONSUMES
AROUND 54.3 BILLION GALLONS OF

DIESEL FUEL ANNUALLY

21%
21 PERCENT OF BUSINESS LEADERS IN
THE TRUCKING INDUSTRY SEE A CLEAR
CASE FOR SUSTAINABILITY IN THEIR

BUSINESS STRATEGY



THE PROBLEM

1.3 MILLION TRUCKING COMPANIES

$726 BILLION DOLLARS IN ANNUAL
REVENUE  

28% OF CLIMATE POLLUTION FROM
TRANSPORTATION



How might we make sustainable alternatives
attractive and attainable for trucking companies so

that they can minimize their environmental impact in
the trucking industry



CARGO
CARGO IS A SUSTAINABLE TRUCKING ORGANIZATION THAT BRIDGES EVERYDAY PEOPLE

AND TRUCKERS INTO ONE COMMUNITY. CARGO AIMS TO CREATE PATHWAYS FOR
TRUCKING COMPANIES TO EASILY LEARN ABOUT AND ADOPT SUSTAINABLE

ALTERNATIVES WHILE SIMUTANIOUSLY INCREASING PUBLIC AWARENESS, INTEREST,
AND ENGAGEMENT OF SUSTAINABILITY IN THE TRUCKING INDUSTRY.

Blogs/ News
Social Media Feed

Campaigns

Resources

Members OnlyLanding Page



WHY CARGO

CONSUMER
INTERCONNECTEDNESS

INDUSTRY DRIVEN

PRODUCT 

SERVICE 



ORGANIZATION BRIEF

CREATIVE BRIEFORGANIZATION BRIEF



THE SERVICE

Seeing more of what makes the organization

FLESHING OUT THE CONCEPT

Keep it simple 

BE BOLD AND STRAIGHTFORWARD

Add appeal to a normally “boring” topic

UTILIZE CREATIVITY

CARGO

CAMPAIGNS
Your paragraph text

CAMPAIGNS MEMBERSRESOURCESFEED JOURNALISMABOUT



ADLOBS

BOLD AND STRAIGHTFORWARD

MILEAGE COUNTER 

QR CODE

PERSONAL TOUCH

CITY VIEW SCREEN

INTERACTIVE DISPLAY



BRINGING THIS IDEA TO MARKET

SOFTWARE AND
DEVELOPMENT

FUNDING

OPERATIONS
TEAMMARKETING AND

BRANDING



THANK YOU
FOR YOUR
TIME


